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What is Advertising¢

Any of non personal presentation of
by an identified sponsor.

(The American Association)



Objectives of Advertisement

Infroduction of new products

Inducing potential customers to buy

Reminding users

To create brand image

To intfimate customers about new uses of a product
To highlight brand character

Dealer support

Trafficking the retail trade
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Miscellaneous



Types of Advertisement

Print Advertising
Outdoor Advertising
Broadcast Advertising
Covert Advertising
Surrogate Advertising
Public Service Advertising
Celebrity Advertising
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Advertorial



Print Advertising

When an advertising is printfed on paper — be it a newspaper,
magazine, brochure, flyers etc.

» Printed

» Provide more and detailed information
» Portable

» Easily reach to the audience



Newspaper Magazine



Brochures



Outdoor Advertising

Advertising on Bill boards or signboards, outside of a building and often
by the roadside.

» Must be very catchy, and to grab the attention of
the passers by
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Broadcast Advertising

» Advertising that are broadcasted in TV, radio, Internet etc.
» Very Popular

» Cost depends on the duration of the ad , time of the ad
(prime/peak time) and popularity of the channel
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Covert Advertising

Covert Advertising basically involves placing the products within the
films or television programs in such a manner that the audience will not
realize that the brand is using it as a medium of promoting their
respective products.






Surrogate Advertising

Surrogate advertising is a form of advertising which is used to promote
products which are banned or limited from advertising under
government regulations, such as cigarettes and alcohol via advertising

another product produced by the same company in order to raise
brand awareness.
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Public Service Advertising

Designed to inform the public on issues that are frequently
considered to be in the general best interests of the community at
large.

s circulated in the market without any cost and is for the public
welfare.

Convey socially relevant messages

Example : AIDS, Energy conservation, political integrity,
deforestation, illiteracy , poverty and so on
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Celebrity Advertising

uses a celebrity's fame or social status to promote a product, brand
or service, or to raise awareness about an issue.

celebrity's frequent mass media coverage reaches a wider
audience

the positive image of the celebrity endorser will be passed on to the
product's or brand's image
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Advertorial

An advertorial is a form of advertisement in a newspaper, magazine or
a website which involves giving information about the product in the

form of an article. Usually, a brand pays the publisher for such an
article.
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