
 

 
 

Value Education: 
(2018-19) 

 

Brochure: 

 

 

 

 

 



 

 
 

Course Report: 

Name of the Course: Value Education 

  

Course Fee  Eligibility Duration (Hrs.) 

Nil 10 + 2 Passed & RKSMVV Students  30 

 

 

Course Duration: 30 Hrs 

Date of Commencement – 19.07.2018 

Number of the participants: 115 

Name of the Resource Persons:  

 

Pravrajika Ishtatmaprana, Monastic Faculty, Department of Philosophy. 

 

Course Description: 

Value Education is a foundational course designed to instill ethical principles, 

moral reasoning, and social responsibility in undergraduate students. Through a 

blend of theoretical frameworks, case studies, discussions, and practical 

exercises, students will explore the concept of values, examine ethical dilemmas, 

and develop critical thinking skills necessary for making sound moral decisions.  

 

 



 

 
 

Curriculum: 

Value Education 

Module Content Duration 

(Hrs.) 

1 • Introduction to Values and Ethics 3 

2 • Importance of values in personal and 

professional life 

4 

3 • Historical and cultural perspectives on values 4 

4 • Values in Society 5 

5 • Character Development 4 

6 • Cultivating virtues such as integrity, honesty, 

empathy, and compassion 

5 

7 • Community Engagement and Social 

Responsibility 

4 

Assessment  1 

Total duration 30 

 

Course Outcome: 

After successful completion of this course, students are able to: 

Identify personal values and articulate their significance in decision-making 

processes. 

Demonstrate a commitment to lifelong learning and ethical behaviour in their 

personal and professional lives. 

Overall, this course aims to empower students to become ethical leaders and 

responsible global citizens who contribute positively to society. 

 



 

 
 

 

Assessment Procedure:  

Three Formative Assessments’ scores are provided as percentages. The Total 

Grade is determined based on the overall performance across all assessments. The 

Continuous Assessment column provides a general evaluation of the students' 

participation, engagement and adherence to deadlines throughout the course. 

Grading criteria along with the corresponding percentage ranges: 

A: 90%-100% 

B: 80%-89% 

C: 70%-79% 

D: 60% - 69% 

F : Below 60% 

 

 

 

 

 

 

 

 

 

 



 

 
 

 

Grade Card: 

 

 

 



 

 
 

 

 

 

 

 

 

 



 

 
 

 

 

 



 

 
 

 

 

 

 



 

 
 

 

 

 

 



 

 
 

 

Course Completion Certificate:  

 



 

 
 

Yoga: 
(2019-20) 

Brochure: 

 

 

Course Report: 

Name of the Course – Yoga  

Course Fee  Eligibility Duration (Hrs.) 

Nil  10 + 2 Passed & RKSMVV Students  30  

Duration of the Course – 30 hrs. 



 

 
 

Date of Commencement – 01.08.2019 

Number of students – 147  

Name of the resource person/persons –  

 

Sadhana Basak, M.P.Ed., Calcutta University 

Course Objectives: 

Yoga education can supplement school and university education. It can prepare 

the students physically and mentally for the integration of their physical, mental 

and spiritual faculties so that the students can become healthier, saner and more 

integrated members of the society and of the nation. 

Yoga helps in self-discipline and self-control, leading to immense amount of 

awareness, concentration and higher level of consciousness. The objectives are :- 

• To enable the student to have good health. 

• To practice mental hygiene. 

• To possess emotional stability. 

• To integrate moral values. 

• To attain higher level of consciousness. 

• To understand relationship between fitness and wellness.  



 

 
 

• Evaluate health related fitness in order to make changes in lifestyle as well 

as to cure some diseases.  

• To know the behaviour changes needed to ensure a good quality of physical 

and mental health. 

Curriculum: 

Yoga  

Module Content Duration 

(Hrs.) 

1 Changing trends & Career in Physical Education- 

Meaning & definition of physical education; its aims & 

objectives; career options. 

2 

2 Physical Fitness, Wellness & Lifestyle- Meaning & 

importance of physical fitness, wellness & lifestyle; 

Components of Physical fitness & wellness. 

3 

3 Yoga: History and development, traditional school of 

yoga. Meaning and importance of yoga 

3 

4 Yogasanas: Standing posture (Palm tree posture, 

Padahastasana, Ardhacakrasana, Trikunasana), 

Pranayam, Sitting posture: (Padmasana, Bhadrasana, 

Dandasana,Vajrasana, Adhrauttarasana,Uttarasana, 

Sasakasana,Uttaramandukasana,Vakrasana,) Prone 

posture, (Makarasana, Bhujangasana, Salabhasna, 

Setubandhanasana, Naukasana, Uttanapadasana, 

Ardhasalsana, Swasana). Surya pranam etc  

10 



 

 
 

5 Pranayam and Santi Parthna: Kapalbhati, Anulam 

Viloma, Bhramari Pranayama, Kapalbhati, Sitali 

Pranayama 

6 

6 Relaxation methods 3 

Assessment and Project 3 

Total duration 30 

 

Course outcome: 

• The students will be able to identify the basic yoga exercises that will lead 

them to their well-being. 

• They should be able to identify the simple and basic yoga asanas. 

• They should be able to develop some initial knowledge regarding the 

diseases and their remedies thorough certain yoga practices.  

• They should be able to describe the major types of Yoga that are adopted 

in regular life and also explain the processes that should be followed while 

practising the postures. 

Assessment Procedure:  

Three Formative Assessments’ scores are provided as percentages. The Total 

Grade is determined based on the overall performance across all assessments. The 

Continuous Assessment column provides a general evaluation of the students' 

participation, engagement and adherence to deadlines throughout the course. 

Grading criteria along with the corresponding percentage ranges: 

A: 90%-100% 



 

 
 

B: 80%-89% 

C: 70%-79% 

D: 60% - 69% 

F: Below 60% 

 

Grade Card: 

 

 
 



 

 
 

 

 
 



 

 
 

 



 

 
 

 



 

 
 

 
 



 

 
 

 
 
 
 
 
 
 



 

 
 

 
 
 
 
 
 
 



 

 
 

Course Completion Certificate: 

 
 
 
 
 
 
 
 



 

 
 

G.I.S.: 
(2020-21)  
Brochure: 

 

 

 

 

 



 

 
 

Course Report: 

Name of the course– G.I.S.  

Course 

Fee  

Eligibility Department Duration (Hrs.) 

20,000/ Geography Hons. / Any 

Science Subject 

RKSMVV 1 Year 

 

Duration of the Course – 1 Year 

Teaching Mode - Online 

Date of Commencement: 03.08.2020 

Number of Students-22 

Name of the resource person/persons-  

 

Ayan Ghosh, IT Personnel, (GIS) Special Investigation Division, CAD – GIS 

Centre, Public Health & Engineering Dept, Govt. of West Bengal. 



 

 
 

 

Santana Debnath, M.Sc., NET qualified, PG Diploma in Geoinformatics.  

 

Pallabi Halder, M.A., PG Diploma in Geoinformatics. 

Objectives of the Course: 

• To provide basic concepts and principles of RS and GIS and its 

application  

• Understand important GIS concepts and how to utilize them through 

Quantum GIS (QGIS), an open source software package.  

• In the interactive course exercise- will work with a verity of Arc GIS 

tools, Arc Desktop, Arc Pro software.  

• How to navigate Google Earth Pro, measures distance & areas, data 

management, creating maps etc.  



 

 
 

• Use of Drone and data processing technology with AGISoft.  

• 2D & 3D computer-aided design with AutoCad Software 

Curriculum: 

GIS  

Module Content Duration(Hrs.) 

1 • Introduction Of Gis And Software   

• Gis And Rs  

• Qgis  

• Georeferencing(Theory+Practical)   

• Georeferencing Image To 

Image+Theory   

Digitization(Thoery+Practical) 

• Labelling+Thematic Map  

• Data Join And Thematic Map  

• Creation (Theory+ Practical)  

• Supervised Image Classification 

• Layout Creation 

• Unsupervised  

• Practice Class 

22 

2 • Dem Creation (Thoery+Practical) 

• Spatial Query  

• Attribute Query  

• Buffer Analysis 

• Nearest Neighbour  

• Analysis (Thory+Practical)  

23 



 

 
 

• Google Earth Pro   

• Gps Introduction 

• Gps Data Collection  

• Hydrological Analysis  

• Gps Data in Qgis 

• Ndvi Mapping 

• Practice Class 

3 • Introduction Abaout Arc Gis And  

• Georeferencing  

• Digitization 

• Lebelling And Mapping Advance 

• Data Join  

• Thematice Map Creation 

• Layout Formation 

• Remote Sensing Thoery 

• Practice Class  

23 

4 • Dem Data Create Contour  

• Hillshade Etc.  

• Proximity Analysis 

• Watershed Deliniation  

• Stream Ordering  

• Gis +Remote Sensing Theory Class  

• Interpolation Method  

• Supervised Classification 

• Tin Model 

20 



 

 
 

• Spatial Adjustment (Thory 

+Practical)  

• Download Data and Create Map   

Geological Map Creation 

• Nearest Neighbour Analysis   

• Advance Work (Ndvi,Ndbi,Ndwi 

Etc.)  

• Practice Class 

5 • Introduction Of Arc Pro Gis And  

• Software  

• Gis And Rs Theory Based on Arc Pro  

• Creating Data Connections  

• & Georeferencing (Theory+Practical)  

• Georeferencing Image To  

• Image+Theory  

• Digitization And Making Features  

• Class (Thoery+Practical)  

• Labelling & Data Join 

• Thematic Map Creation  

• (Thory+Practical)  

• Layout Creation  

• Supervised Classification  

• Unsupervised 

• Geoprocessing Clip  

40 



 

 
 

• Dem Creation (Thoery+Practical) 

• Spatial Query  

• Attribute Query  

• Buffer Analysis   

• Network Analysis  

• Hydrological Model 

• Spectral Indics(Ndvi Ndbi Etc.) 

• Advanced Work in Pro 

• Practice Class 

6 • Introduction About Drone And  

• Agisoft   

• Drone Survey and Image Collection 

• Geo Tag and Non-Geo Tag Image 

S.D  

• Adding Image and Knowing About It  

• Georeference  

• Ortho Mosaic Theory  

• Orthomosaic Practical   

• Alligning Image  

• Calculate Volume  

• Build Dem Dsm  

• Batch Processing of Multiple  

• Chunk  

• Contor Line Generation  

30 



 

 
 

• Digitisation Of Orthomosaic Map  

• Layout Designing For Printing Of  

• Maps  

• Practice Class 

 • Introduction And Autocad 

Walkthrough  

• Layer Creation And Settings   

• Connect Tool=>Raster And Vector  

• Dataset  

• Digitization  

• Georeferencing In Autocad  

• Drawing Cleanup  

• Build Topology  

• Annotation   

• Buffer And Overlay   

• Layout Creation And Export  

• Operations 

20 

Assessment 2 

Total duration 180 

 

Course Outcome: 

• The students will be able to make decisions involving locational data, or 

data with spatial dimensions.  

• The students will be able to deal with both spatial and non-spatial data.  



 

 
 

• The students will be able to deal with all aspects of spatial and non-spatial 

data management like acquisition, storage, manipulation, analysis, display 

and modelling etc.  

• The students will be able to deal with applications of geo-informatics 

which are mainly oriented to real world management problems pertaining 

to natural as well as man-made environments.  

 

 

Assessment Procedure:  

Three Formative Assessments’ scores are provided as percentages. The Total 

Grade is determined based on the overall performance across all assessments. The 

Continuous Assessment column provides a general evaluation of the students' 

participation, engagement and adherence to deadlines throughout the course. 

Grading criteria along with the corresponding percentage ranges: 

A: 90%-100% 

B: 80%-89% 

C: 70%-79% 

D: 60% - 69% 

F : Below 60% 

 

 



 

 
 

Grade Card: 

 



 

 
 

 

 

 

 

 

 

 

 

 

 



 

 
 

Photos: 

 

 



 

 
 

Course Completion Certificate: 

 
 
 
 
 
 
 
 



 

 
 

 
Music Beginner: 
(2021-22) 
Brochure: 

 

 

 

 



 

 
 

 

Course Report: 

Name of the course– Music Beginner 

Course 

Fee  

Eligibility Duration (Hrs.) 

Nil  10 + 2 Passed & 

RKSMVV Students 

30 

 

Duration of the Course – 30 hrs. 

Date of Commencement – 18.11.2021 

Number of Students- 5 

Organising Unit: RKSMVV and Nrityangan Sangeet Academy 

Name of the resource person/persons-  

 



 

 
 

Ashmita Kar, National scholarship holder in Hindustani Classical Music 

(kheyal). 

Objectives of the Course: 

• To develop comprehensive musicianship with a focus of musical literacy. 

• To learn and enjoy music. 

• To make an introduction to proper voice culture. 

• To increase desire to learn music. 

• To learn and explore various styles of singing through different genres of 

Indian Music. These include Rabindrasangeet, Nazrulgeeti, Folk, 

Adhunik Puratoni Bangla Gaan and Bhajan 

Curriculum: 

Music Beginner  

Module Content Duration (Hrs.) 

1 Rabindrasangeet: Aha Aji e Boshonte, 

Majhe majhe tobo  

4 

2 Nazrul Geeti: Mora jhonjhar moto 

uddam, Karar oi louho Kopat 

4 

3 Bhajan: Chalo Man Ganga, Raam 

naam ghanshyam 

4 



 

 
 

4 Folk:  O Gramer Noujawan, Boshonto 

Batashe shoi go 

4 

5 Bangla adhunik: Amay proshno Kore 2 

6 Bangla Puratoni: Ekoda gram gonje 2 

7 Theory of taal: Dadra, Kaharwa 

(Division, Rhythm cycle, Thythm 

pattern) 

2 

8 Essence of songs: Lyrical and inner 

meaning differentiation, understanding 

of “bhaav” (soul of music). Individual 

interpretation of songs.  

3 

9 Stage performance: Stage manners, 

Presentation  

3 

Assessment  2 

Total duration 30 

 

Course Outcome: 

• The students will be able to sing, alone and with others, a varied repertoire 

of music. 

• The students will be able to develop preliminary knowledge of laya and 

tala concepts. 

• The students will be able to read and notate music. 



 

 
 

• The students will be able to gain understanding of vocal dynamics. 

• The students will be able to understand music in relation to history and 

culture. 

 

Assessment Procedure:  

Three Formative Assessments’ scores are provided as percentages. The Total 

Grade is determined based on the overall performance across all assessments. The 

Continuous Assessment column provides a general evaluation of the students' 

participation, engagement and adherence to deadlines throughout the course. 

Grading criteria along with the corresponding percentage ranges: 

A: 90%-100% 

B: 80%-89% 

C: 70%-79% 

D: 60% - 69% 

F: Below 60% 

 

 

 

 

 

 

 

 



 

 
 

 

 

 

 

Grade Card: 

 

 

 



 

 
 

 
 
 
 
 
 
 
 



 

 
 

Digital Marketing Training: 
(2022-23) 
Brochure: 

 

 

 

 

 



 

 
 

Course Report: 

Name of the course– Digital Marketing Training 

Course 

Fee  

Eligibility Duration (Hrs.) 

2000/- 10 + 2 Passed & 

RKSMVV Students 

30 

 

Duration of the Course – 30 hrs 

Date of Commencement: 28.02.2023 

Number of Students- 14 

Name of the resource person/persons-  

 

Mitali Purkait Ghosh, Co-Founder and CEO of DIGITAL CONCEPTS.  

 

 



 

 
 

Objectives of the Course: 

This course aims to familiarize students with the concept of digital marketing and 

its current and future evolutions. It further aims to be able to equip students 

with the ability to understand and subsequently create strategic and 

targeted campaigns using digital media tools.  

• To make students understand the concept of digital marketing and its real-

world iterations  

• To make students articulate innovative insights of digital marketing 

enabling a competitive edge  

• To make them understand how to create and run digital media-based 

campaigns  

• To make them identify and utilise various tools such as social media etc. 

 

Curriculum: 

Digital Marketing Training 

Module Content Duration(Hrs.) 

1 Digital Marketing Fundamentals  

• What is Digital Marketing?  

• The process of Digital Marketing  

• Types of Digital Marketing in today’s 

world  

• What is Search Engine?  

2 



 

 
 

• How Search Engine Works? 

2 Website Planning and Creation  

• What is a website/domain name?  

How to purchase a domain?  

• How to purchase a domain? 

• How to host a domain?  

• Different Types of Websites – Static / 

CMS / F -commerce  

• Why do we market a website? 

3 

3 SEO Fundamentals  

• What is SEO?  

• Types of SEO and their Importance  

• What is Keyword Research?  

• What is Competitor Research? 

3 

4 Content is the King  

• What is Content and what role does it 

play in SEO?  

• Introduction to different types of 

contents  

• Introduction to AI Contents 

2 

5 On-Page SEO (CMS – WordPress)  

• Introduction to On-Page SEO and its 

importance  

• Understanding HTML and its need in 

SEO  

3 



 

 
 

• Understanding website crawling, 

indexing and structure (website + URL)  

• Meta Tags optimization Heading Tags 

optimization (H1, H2, H3, H4, H5, H6 

tags) 

6 On-Page SEO (CMS – WordPress)  

• Filename optimization  

• Canonical Tags optimization  

• Website Content optimization and 

duplication check  

• Robots.txt optimization  

• Sitemap.xml optimization  

• Image tag optimization (Alt)  

• Rich media optimization (video)  

• Schema Markup 

2 

7  On-Page SEO (CMS – WordPress)  

• What is internal links and external links 

and how does it work?  

• What is a Canonical Issue and how to 

fix it?  

• 301 URL redirection  

• 404 error page optimization  

• What is Breadcrumb and how does it 

work?  

• Header & Footer optimization  

2 



 

 
 

• Website Speed and why does it affect 

SEO?  

• What is FCP / LCP 

8 • Off-Page SEO  

• Introduction to Off-Page SEO and Link 

Building  

• Types of Contents to be used in 

marketing  

• Types of Backlinks - Nofollow Vs 

Dofollow links  

• What is Anchor text? Best practises of 

Anchor text linking  

• What are quality backlinks and how to 

build them?  

• What is Business Listing / Local 

Listing? How to do it?  

• What is Classified Ads? How to do it?  

• What is Social Bookmarking? How to 

do it? 

2 

9 Off-Page SEO  

• Introduction to Guest Blogs and its 

process  

• Introduction to Article posting and its 

process  

2 



 

 
 

• Introduction to Third Party / Web 2.0 

blog and its process  

• Introduction to PR posting and its 

process  

• What is Link Prism and its importance  

• Best Practices of Off-Page Marketing 

10 Analytics and Monitoring Tools  

• Introduction to Google Analytics and 

how it helps  

• Introduction to Google Search Console 

and how it helps 

2 

11 Marketing Tools  

• Introduction to Yoast SEO and how it 

helps  

• Introduction to SEM Rush and how it 

helps  

• Introduction to Copyscape and how it 

helps  

• Introduction to Canva and how it works  

• Introduction to Invideo and how it 

works 

2 

12 Paid Marketing(PPC)  

• Google AdSense  

• Google Search Ad  

• Google Display Ad  

2 



 

 
 

• Affiliate marketing  

• Email Marketing 

13 Social Media Marketing  

• Facebook  

• Instagram 

• LinkedIn  

• Twitter  

• Youtube 

2 

Assessment and Project 1 

Total duration 30 

 

Course Outcome: 

• Analyse the convergence of marketing, operations, and human resources 

in real-time delivery. 

• Demonstrate cognitive knowledge of the skills required in conducting 

online research and research on online markets, as well as in identifying, 

assessing and selecting digital market opportunities. 

• Explain emerging trends in digital marketing and critically assess the use 

of digital marketing tools by applying relevant marketing theories and 

frameworks. 

• Investigate and evaluate issues in adapting to globalised markets that are 

constantly changing and increasingly networked. 



 

 
 

• Interpret the traditional marketing mix within the context of a changing 

and extended range of digital strategies and tactics. 

• Comprehend the importance of conversion and working with digital 

relationship marketing; and 

• Analyse cross-cultural and ethical issues in globalised digital markets. 

Assessment Procedure:  

Three Formative Assessments’ scores are provided as percentages. The Total 

Grade is determined based on the overall performance across all assessments. The 

Continuous Assessment column provides a general evaluation of the students' 

participation, engagement and adherence to deadlines throughout the course. 

Grading criteria along with the corresponding percentage ranges: 

A: 90%-100% 

B: 80%-89% 

C: 70%-79% 

D: 60% - 69% 

F : Below 60% 

 

 

 

 



 

 
 

Grade Card: 

 

 



 

 
 

 


